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number of foreign words entered the Russian language, which were mastered in different ways by the
Russian language. This article describes the results of our analysis of new foreign language vocabulary
that appeared in the Russian language during the period after the collapse of the USSR. This study was
carried out over two and a half years.
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THE PLACE OF TRANSLATION IN POLITICAL TEXTS IN THE MEDIA

Abstract. This article explores the role of translation of political texts in the media. We draw
attention to the importance of the accuracy and correctness of the translation of political texts, as they
play a key role in shaping public opinion about political events and processes.

The article is aimed at analyzing the place of translation of political texts in modern media. The
study analyzed several works on the translation of political texts from various sources, including media
materials.

The purpose of this article is to study the characteristics and concepts of translation in the field
of political texts in the media. The results of the study showed that the translation of political texts
plays an important role in the transmission of information about current events and trends in world
politics. In addition, it was found that the quality of translation can significantly affect the perception
of information by the reader.

Research methods: observational-comparative analysis. The research methodology is based on
the literature on translation theory and linguistics in order to evaluate the theoretical aspects of the
translation of political texts, as well as on the study of various political texts that have been translated
into other languages and published in the media.

The received outcomes of the study can help to better understand how translation works in the
media, how the perception of information changes depending on the way it is transmitted, and how
information can be improved for more effective communication with the audience.

The scientific and practical significance of the work is due to the relevance of the study conducted
in the article on the translation of political texts in the mass media in that it provides new data and
recommendations that can be useful for scientific and practical application in various spheres.

Key words: politics, discourse, politicians, political texts, media, news, magazines, TV news,
news bulletins.

Basic provisions.

Political discourse, as the name suggests, can be thought of as written and oral texts produced in
the field of politics. Political language becomes more difficult to understand with the addition of implicit
expressions on top of its complexity. In a speech given by a politician, the way of expression may differ
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depending on the audience he is addressing. As a matter of fact, there will be significant differences
in the way of expression a politician will use when addressing the same political or ideological group
(people with the same party’s view) and the way he will use it when he talks with a high-level politician
or bureaucrat during his trip abroad, or the way he will use it when addressing the nation. It is common
knowledge that a politician must use rhetoric. Rhetoric is one of the most important practices that a
politician should know, in order to convince his own people of what they want to do and their thoughts,
and to communicate effectively with other world countries. Every word that comes out of the mouths
of politicians is of great importance when appropriate. For example, with a single word, peace between
countries can be achieved or war can be started. Sometimes, it can be understood that politicians do not
express directly, but actually want to express something different by using certain words, emphasizing
some words and even with the overturned sentences they set.

Introduction: In the field of politics, it is mostly seen in “election propaganda”, that is, when
parties or candidates use certain discourses in order to make their vote-gathering activities more
effective in order to win the elections. Political discourse is seen not only in election propaganda,
but also in statements addressed to citizens of the country, opposition parties and foreign citizens and
leaders.

The current president of the United States in 2020 before the presidential election made a rather
convincing speech, alluding to his predecessor, Donald Trump. “We can choose the path of more
anger, pessimism and division, the path of darkness and suspicion. But we can support another path
and use this opportunity together to heal wounds, bring about reform and unite. Support the path of
hope and light. This is a watershed election. They will determine what America will look like for a
very long time to come.We know for sure that if the current president gets four more years in office,
he will be exactly the same as he was for the previous four years.He will be a president who refuses
responsibility, does not take taking on the role of leader of the country, always blaming others, making
friends with dictators and fanning the flames of hatred and discord.Every morning he will wake up
convinced that the meaning of this work is only in himself, and not in you.Is this America you want for
yourself, for your family and for your children?Our current president has failed in his first duty to the
nation: he has not protected us”- Biden said.

And at the end of his speech, Biden paraphrased the words of the Irish poet Seamus Heaney: “It’s
our time to rhyme the words™ hope “and” history .

While political discourse is a situation that is difficult to understand on its own and some methods
have been put forward for its analysis and still continue to be thrown, it can be understood that the task
becomes even more complicated when the translation of “implicit” discourses is considered. Many
factors, such as the implicitness or complexity of expressions in political language in some cases, can
be reflected in the translations of the translator in this field. There are many factors affecting both the
translator and the translation process, especially in the translation of political texts in the field of media.
When the translator is considered in the context of the media, apart from the general definition of “the
person who acts as a bridge between two languages and cultures”, it can be thought of as someone
who should also have a journalistic qualification. The aim of this study is to reveal the strategies and
methods used by translators to translate political texts in the field of media and to reveal the place of
translators in this field.

Although the studies on the definition of the language continue uninterruptedly, the language is
not only restricted as a spoken language or the grammar used in a certain language, but also studies are
carried out on how the things expressed in that language are used in which way of thought, for whom
and for what. In fact, there are many definitions of this situation, which we can call discourse. When
we look at the Google dictionary, we see the definitions of discourse in these ways.

1. An individual’s language, verbal or written, use that exceeds the limit of sentences, words.

2. Linguistic term oral or written realization of language.

3. A statement consisting of one or more sentences, with a beginning and an end.

4. A chain of words that goes beyond the limits of sentences and is considered in terms of
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connecting sentences to each other.

5. Utterance (as a common misuse).

If we look at the definitions of Van Dijk and Foucault, who are among the scientists that should
come to mind when “discourse” is mentioned, Van Dijk’s field dealing with determining the principles
of planning and arranging politically motivated speeches with high persuasiveness by basing discourse
on rhetoric [13, p. 215].1t is seen that Foucault defines the device constituting the social structure as
‘an entirely heterogeneous sum consisting of discourses, institutions, architectural forms, regulatory
decisions, laws, administrative measures, scientific statements, philosophical and moral propositions,
in short, what is said as well as what is not said’. According to Foucault, discourse is language systems
superimposed with practice, it is a very complex reality and we need to approach it with different
methods and at different levels [4, p. 141]

The fact that discourse has different definitions is due to the fact that it appears in different fields.
Sociology, linguistics, socio-linguistic discourses are some of the fields in which we come across and
deal with. Since this study will take place on the axis of political discourse, media and translation, it
would be more appropriate to restrict political discourse. For this reason, in the next section, what
political discourse is and what effects it can have will be discussed.

Political Discourse

While understanding a political speech in the mother tongue of the reader or listener is difficult in
itself, translating a political text further complicates the task. The task of the translator, who provides
intercultural communication and acts as a bridge, when translating a political text is not as easy as in
technical translations. In the translation of a political text, the translator has to analyze the discourse
in SL (Source Language) and transfer it to TL (Target Language) in the form of discourse in that
language. Although this situation does not seem to be suitable for the current target-oriented translation
understanding of translation studies, if the expectation of the target culture is to be able to understand a
political discourse in SL, the translator has to stick to the discourse in SL. In other words, it can be said
that it is necessary to remain faithful to the source text in the context of “discourse”, albeit partially.

The target reader will assume that what he/she has heard/read is correct, thinking that a translation
action has taken place in order for the discourse in the SL to be understood by the target audience.
The main reason for this is that the readers/listeners do not consider the texts in their own language as
“translated texts”. This situation, which is not taken into account by those who do not work in the field
of translation or who are not interested in translation, attracts the attention of those who are active in
the field and raises some questions such as what kind of translation method the translator will adopt.
Hans Vermeer states that the purpose of the target text and the translation strategies determined for this
purpose are specified by the employer to the translator in Skopos theory, in which the translator’s goal,
the function of the translation and the purpose of the text come to the fore. According to this theory, the
source and target text are handled in their own realities and the target text serves a purpose independent
of the source text [14, p. 36]. In line with this theory, if it is thought that the source and the target text
serve independent purposes from each other, the effect of a PI with political discourse on the audience
it is created will be different from the effect of the PI on the audience it is created, and this effect will
be affected by the translator or the translator who decides for what purpose and by considering what the
translation will be translated or translated. It will be understood that it will be shaped by the decision
of the employer. If we think about it in the context of political discourse, an example can be given as a
president/minister requesting a translator to translate the Target Culture aiming at a certain effect, or a
media medium’s translation of news in line with the effect it aims on the reader.

It is a generally accepted fact that if the translator transfers his or her employer’s thoughts to TT
(Target Text) in the act of translation, in which many factors such as being independent from the source
text, realizing target-oriented translation, and the decision of the employer-translator affect each other
and are intertwined, an objective translation will not take place. However, on the other hand, there
may be some situations in the source language and culture that restrict the translation, and that some
expressions may have meanings other than their meanings in the ST (Source Text), in such cases there
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are decisions that the translator should take, but these decisions should not cause the translation to be
evaluated as incomplete[ 10, p. 40]. In such cases, the translator can express his own or the institution’s
opinion, so to speak, with the decisions he takes. It is quite natural that what is expressed in the source
language includes the discourse of the ST author, since he is the person who created it.

Discourse is formed based on a model formed in the mind of a person due to a certain situation,
also states that this “mental model” also shapes the subjective beliefs of the person about a certain
situation and subject [13, p. 225]. In other words, a person has subjective views on certain situations
and issues due to some factors, and the “mechanism” that shapes these views also affects the person’s
discourse on that subject. The effect of discourse on people can be seen mostly in the political arena.
This thought that the power of discourse is related to the fact that the powerful participants (in this
case, the participant and the person whose subjective opinion is reflected in the discourse) limit and
control the weak participants, reveals the idea that an ideology can be imposed on others through
discourse and affect them[3, p. 21].

In such cases what is said is considered “correct” when agreed with the speaker. If a contrary
thought occurs, the person activates his own knowledge or considers the mentality of a community to
which he feels himself, and sees whether what is said contradicts. If similar rhetoric is used by other
politicians or the media, listeners/readers may have to accept the information they have obtained as
correct, since they cannot find any other alternatives to compare. As a result, this can lead to ideologies
that are generally accepted by the society [11, p. 230].

Media organs, which are aware that politicians use the power of discourse to gain acceptance of
a certain ideology from the other side, use the same situation in their news. Considering that ideology
is not a part of politics but a roof, it can be said that politics is also under it. In other words, ideology
can be encountered in all areas of life. This ensures that the media, which has the authority to report on
every subject, can put their ideology into action in all the news they make. The speech of a politician
in the news about the field of politics may vary due to the political view of the press company. For
example, if a politician’s speech on any subject is in line with the opinion of the press publishing
company, the news to be made will support the politician’s opinion. Or it can be vice versa. What
seems positive to you on one news channel may appear negative on another channel. This is frequently
encountered in the media, which is carried out both by the state monopoly and by the private sector.

As stated above, the influence power of discourse takes place in all areas of life. Politicians, who
have a great influence on the mentality and decisions of the society, benefit from the power of discourse.
Likewise, it is an undeniable fact that journalists, who shape the news they report according to their
own mentality under the name of freedom of press, have an impact on society. In the globalizing world,
we feel the need to obtain information not only about our own country, but also about the world in
general. What is happening in the world, the latest developments, other countries’ thoughts about our
country, etc. It causes the foreign press to come into contact with the media of our country [15, p. 271].

Translation and Media

We have mentioned above that the media is an undeniable fact that has an important place in
communication and its impact on society. In the media, which can be divided into two as visual and
audio-visual, books, newspapers, magazines and bulletins can be counted for the visual media group,
while radio and sound recordings can be counted for the audio media group. On the other hand, there is
also audio-visual media consisting of a mixture of these two groups, and this group includes television,
video, cinema, internet and SMS (1, p. 63).

In the past, the information obtained through newspapers and then through radio and television
began to diversify over time with the development of technology. Today, technological tools such as
computers, internet and smart phones are available to us to follow the agenda faster. Undoubtedly, the
biggest factor in the development of technology in this field has been the curiosity of human beings
and their hunger for knowledge.

Not only having information, but also the desire to express oneself and communicate with others
is of great importance in the position of the media. As a matter of fact, the need for “communication”,

205



COBPEMEHHBIE A3bIKOBBIE KOHTAKTbBI: TEOPUSA U ITPAKTUKA

which caused the media to reach its current position, was necessary for people to protect themselves in
the society they lived in. The realization of this over time has revealed how important communication
is, and this has shown that societies and countries can count as superiority to each other thanks to
communication.

During the 2"World War, it was aimed to break the resistance of the people with fake news
through radio, a media tool that greatly affected the course of the war. Considering that the radio,
which can be considered as the pioneer of wireless communication in aircraft and ships, has been
added as a communication tool to this situation, which can be called psychological warfare, it can
be seen that radio has a very important place not only in psychological warfare but also in physical
warfare [5, p 124-128].

In parallel with the development of technology, communication tools have also developed and
diversified, but it cannot be said that there has been a change in the use of media in the context of war
and conflict between countries. Communication, which is as old as the history of humanity, continues
to take place through the media. The increase in the population day by day increases the number of
people that the media needs to reach. Various reasons, such as financial concerns, ideological reasons,
and contribution to science, have led to an increase in both technological and scientific studies in the
field of media.

While some scientific studies are focused on the language used by the newspaper or a comparative
study, some studies have examined the textual structure and the reflection of ideology in the media [7, p. 3].

Although ideology brings politics and political thoughts to mind when it is first heard, it should
be considered as a top heading that is above politics. Antoine Destutt de Tracy, who was the first to coin
this term, made such an attempt after the French Revolution with the desire to create a separate study
area that deals with ideas. Through this field, his aim was to examine people’s thoughts, the situations
that affect these thoughts, and the actions that these thoughts affect, and then the thoughts and actions
of others affected by these actions. For this reason, it would be wrong to restrict ideology to politics.
Van Dijk and Fairclough suggested that the dominant ideology in the media can be understood from
the use of language in the texts, because the thoughts and ideologies of newspapers are generally not
personal but social, institutional or political [12, p. 22].

Political texts are usually on the first pages of media, and if the media is well-known and described
by people as “trustworthy”, it can have a huge impact on people because people generally assume news
as true and unbiased, and accept it without questioning it in any way. Whether through newspapers,
radio, internet or television, the impact of these media on the public and thus shaping the policy is
something that should not be ignored.

The fact that the media covers a large part of our free time and people spend an average of 30
hours a week watching television proves how much its impact can be on people. When the time spent
for radio, cinema, newspapers and magazines is considered in addition to watching an average of 30
hours of television per week, it can be seen that this time and effect will increase even more [6, p. 57].

According to the “cultivation theory” put forward in the field of sociology in 1967, the listener/
reader unwittingly absorbs the symbols, pictures and messages shown by the media like a sponge, so
to speak. Defining this situation as “the cultivation of the dominant image format”, the common way
of thinking can be planted in the viewers if they are exposed to television for a long time.

The effect of the media on the listener/reader is also seen in the texts brought to the media
through translation. News translations, which are one of the areas where media translations are made
most frequently, are carried out with the aim of keeping us informed about the developments around
the world. Some goals pursued by some media companies shape the translation action. Sometimes the
opinion of ST is supported in the news made through translation, while in others it may be the opposite.
During the formation of TT, which can serve a function independent of ST, some changes take place in
ST. The fact that newspapers have adopted this news-making strategy, which is defined as “rewriting”,
is realized by rewriting and presenting the ST to the target reader, rather than its translation, as the
name suggests. While rewriting is being carried out, editors may take the parts they deem necessary

206



COBPEMEHHBIE A3bIKOBBIE KOHTAKTBI: TEOPUA U ITPAKTUKA

and ignore what they find unnecessary, which is a situation that reveals that changes have been made in
the act of rewriting. The journalist decides what to use and how to use it, especially in interviews that
are recorded and published as news. The interesting thing is that journalists usually do not state that
they are translations, whether they start from the audio recording or translate the texts they receive from
the foreign press. On the other hand, they adopt the method of direct narration in order to legitimize
the news. As soon as the reader sees the direct narration, he naturally thinks that what is written is
conveyed as it comes out of the speaker’s mouth[7, p. 6].

Akbar divides oral political texts into three functional groups:

e The first group is the internal policy communication group, and this group is addressed to the
community with the same political or ideological mindset. An example of this is the conversations
within the party.

e The second group includes speeches made to non-political audiences..

e The third group is the meetings of a senior politician with other politicians or bureaucrats. For
example, trips abroad can be shown. Dividing his oral political texts into three groups, Akbar Akbaralso
divides the translations and translators of the texts within the groups he specified into subgroups. In-
team translators, translators who prefer or are preferred due to their own ideology, and the ideological
consequences resulting from the act of translation are three groups created in the context of verbal
translation [1, p. 55-56].

When a political speech made in a certain language is transmitted to the public in the same
language through a medium, it undergoes changes due to rewriting and thus affects the opinion of
the public. While rewriting can occur and affect the listener/reader even in intralingual translation, it
can easily be concluded that a text that has already undergone changes will undergo changes when it
comes to translating a political text. The translation is a rewrite of the original text and that the ST is
manipulated because it reflects a certain ideology, regardless of the intent it was translated, and thus,
that the TT created through rewriting serves a certain function in society and this happens with the
intervention of a certain power [2, p. 61].

In political translations, especially in the field of interpreting, there are many examples where the
translation is incomplete, incorrect, or bespoke. Political texts also undergo some changes while being
transferred in written form through translation. In some news portals translations, modifications were
made to the ST to suit the new reader, and the most common ones are changing the titles, changing
the paragraphs, adding background information for the new readership, removing information that is
(now) considered unnecessary or already known, and states that this causes the resulting product to be
seen as a new text in many respects produced for the target audience [8, p. 158].

The new texts created and received in this way have an important place in the making of diplomas
and international politics. As a matter of fact, the news created, whether it is the language of that
country or a translation will also shape the politics of the country, as it will affect the mentality of the
people, as stated above [7, p. 92].

We can see how translation, politics and media are intertwined and influence each other, when it
is thought that translation, both as a product and as a process, cannot be separated from socio-cultural
and political practices, social value judgments and limitations.

In the media, we come across translators who are usually next to the speaker and translate
consecutively, or who do simultaneous translations that we cannot see but are in the cabin and only
hear their voices. Although a politician needs a professional translator, it can be thought that in some
cases he may want to work with politicians who know his own ideology and have foreign language
knowledge. Accordingly, ideological reasons can be considered in the selection of translators. Because
the politician, who is a producer of ST, may want his ideological views to be conveyed to TT in the
same way, and he may think that the person who can best understand and convey them is possible with
a translator who shares the same thoughts as him. This set of ideas is called ideology in the political
context. Accordingly, the fact that the translator has the same ideology as the PF producer politician
can be seen as a commitment to transfer the TT to the target audience in an ideological sense at the
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same value as the ST producer.

In addition to the translator preferred by the employer due to his ideology, there are also
translations that the translator can perform in line with a certain ideology. Every translation is a rewrite
regardless of its intention, and every rewrite reflects a certain ideology. This shows that no matter how
professionally the translator translates, he can make his own ideological choices [9, p.57].

Conclusion

The influence of the media on us greatly affects both our perspective on events and our actions.
Technological developments also show themselves in the field of media, which has led to a further
diversification of the means by which we access the information we have acquired. With the increase
in this diversity, what media tools offer us has increased in parallel, and human beings, who have kept
themselves alive with communication since their existence, have felt the need and desire to obtain
information not only about their environment and country, but also about the continent and even the
world in general.

Just at this point, the need arises to translate news from other countries as well as news bulletins
(TV, newspaper, magazine, etc.). This translation action can be in the form of acquiring a source from
a foreign country and turning it into a target audience or it can also take place due to the existence of
different language communities in a country. Studies in the field of news translations have shown that,
unlike other translation fields, multiple sources can be used in news translations. In a translation in the
fields of law, health or literature, it is not possible to include different sources other than the source text.
As a matter of fact, serious consequences may arise if the translator makes an addition or subtraction in
a court decision or a health committee report at his own or the employer’s request. In the field of news
translations, the ST is seen as an unprocessed text and the translation is carried out taking into account
some factors such as the ideology of the institution and the expectation of the target audience. In the
meantime, the translator is asked to make a news story using different sources (written and visual) and
at the same time using old sources.

In addition to these reasons, the lack of a definition about who the people working in the field
of news translation are and what they do may cause people working in this field to not see themselves
as translators. The reasons why people who perform this job see themselves as journalists include the
fact that the profession of journalism is recognized and accepted by the society, the job description
of the journalism profession, the working environment and conditions, the features required by the
profession, the materials and tools used, and the fact that everything is determined by the society
because of the news they make. It can be shown that they are honored with definitions such as “master
journalist”. Such situations may cause the profession of journalism to seem more attractive and people
who cannot fully define their work as a translator see themselves as journalists.

The lack of a definition in the media field, both as an employee and in terms of the job he does,
may cause prejudice against him and the product he presents. Especially in media translations in the
field of politics, the assignment of a foreign language speaker who knows the ideology and character
of the PF producer rather than a professional translator may create a lack of self-confidence in the
translator, as well as cause those who want to step into this profession to abstain. Defining media
translators in terms of profession, product and working conditions will help those who do this job
feel themselves to be in that profession and be more productive. From the point of translation studies,
the creation of new categories of text types on the basis of ST and TT for media translations or the
development of Katharina Reiss as a separate text category in this field based on text types will provide
a textual overview in media (news) translation studies. On the other hand, revealing the methods and
strategies used in news translations in addition to these determined texts will be able to answer the
question of which text types and methods could be used, and thus facilitate the studies in the field to
some extent.

In addition to all these, there should be studies on news interpreting course under media
interpreting, such as courses given for certain fields such as community interpreting, health interpreting,
court interpreting. It will lead the people who take this course to perform more professional news
translations in the field of news translations with the knowledge they will gain in the theoretical
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dimension, and these studies will be used more efficiently in the field of translation studies later on.
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Anparna. byn makana OykapalsblK akmapar KypaJlJapblHIarbl CasiC MOTIHIEPIl aynapyablH
peutin 3eprreral. Cascu MOTIHIEP/l aylapyAblH AT MEH TYPBICTHIFBIHBIH MaHBI3IbUIBIFBIHA HA3ap
ayJapambl3, OUTKEHI oJIap CasiCH OKUFaslap MEH MPoLeCcTeP Typalibl KOFAMIBIK MIKIp/i KAJIBINTAaCThIPY/a
0acTbl peit aTKapajibl.

Makana kazipri BAK-Tarel cascu MOTIHIEpHAIH ayiapMa OpHBIH TajjayFa OaFbITTajFaH.
3epTTey OapbICBIHIA IPTYPIl aKMapar Ke3/AepiHEeH albIHFaH cascHh MOTIHAEPAl, COHbIH imiHae BAK
MaTepHaJIapblH aylapyFa apHaiFaH OipHerie eHOeKTep TaldaH bl

byn makanansig Mmakcatsl BAK-Tarbl casicu MOTiHIEp calachIHAAFbI ayAapMaHbIH CHITATTaMaJIapbl
MEH TY)KbIpbIMIaMaJlapbIH 3epTTeY.3epTTEY HOTHKENEPI CasiCH MATIHAEP/Ii ayAapy JJIEMIIK casicaTTarbl
©3CKT1 OKHMFallap MEH TCHICHIMsIIAp Typaslbl aKmapaTThl >KETKi3y[Ae MaHBI3/Ibl POl aTKapaThIHBIH
kepcerTi. COHBIMEH Karap, ayrapMma camachl OKBIPMaHHBIH aKMapaTThl KaObUIJayblHA alTapibIKTai
ocep eTeTiHl aHBIKTAJIbI.

3epTTey omicTepi: CaJIBICTRIPMANIBI Tayaay.3epTTey 9MIICTEMECI CasCh MOTIHACPIl ayaapyablH
TEOPUSUTBIK ACHEKTiIepiH Oaranay MakcaThIHAA ayJapMa TEOPHAChl MEH JIMHTBHCTHKA OOMBIHIIA
onebuerTepre, coHAail-ak Oacka TUIAepre ayaapbUIFaH oOpTYpil casch MOTIHAEpIl 3eprreyre
HET13/IeITeH. OYKapaslbIK aKnmapar KypaiaapblHaa KapusiIaHFaH.

3eprrey HoTIKEIEepi aynapManblH BAK-Ta Kaaii )kyMbIC ICTEHTIHIH, aKITapaTThl KAObLIAAy OHBIH
Oepinty skosbiHA OailyIaHBICTBI Kajlail ©3repeTiHiH kKoHE ayJUTOPUsSMEH THUIMIIpEK KapbhIM-KaTbIHAC
)Kacay YIIiH aKImaparThl Kajai )KakcapTyFa OOJIaThIHBIH JKAaKChI TYCIHYTe KOMEKTECEI].

JKYMBICTBIH FBITBIMU-TOKIPUOCITIK MaHBI3ABUIBIFBI MaKaiala KYprizuireH OyKapajblK aKmapar
KYpaJiapbIHAaFbl Casic MOTIHAEP/IIH ayAapbuly OPHBIH 3€pTTEY/IiH ©3eKTUIrIMEeH TyCiHIipiaeni, Oy
OHBIH JKaHa IEPEKTEp MEH IMaii1airbl 00Tybl MYMKIH YCHIHBICTAp OepyiHAe. 9pTYpIIi cajanap/aa FEUTBIMA
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JKOHE TTPaKTUKAJIBIK KOJIAaHY.
Tipek co3aep: cascar, TUCKYypC, casicaTKepJiep, casici MOTiHED, OYKapablK aKnapar Kypayiiapsl,
YKaHAJIBIKTap, )KypHAJIap, TeJeauaap )KaHaJbIKTaphl, aKMapaTThIK OIOJUIETEHbIEP.

AHHoOTanus. B 1aHHON cTaThe HCCiemayeTcs: pojib MepeBojia MOJUTUYECKUX TeKCToB B CMMU.
OO0paiaeM BHUMaHHE HAa BaXKHOCTb TOYHOCTH M KOPPEKTHOCTH IEPEBO/Ia MOJUTUYECKUX TEKCTOB,
TaK KaK OHU UTPAIOT KIIOYEBYIO POJb B ()OPMHUPOBAHUU OOIIECTBEHHOTO MHEHHUS O TOJUTHYECCKHUX
COOBITHAX U TIpOIECccax.

Crarbs HanpaBiieHa HAa AaHAJIU3 MECTa IEPEBO/Ia MOJIUTUYECKUX TEKCTOB B coBpeMeHHbIXx CMU. B
XOJI€ UCCIIE0BaHMs ObUTA ITPOAHAIM3UPOBAHBI HECKOJIBLKO PA0OT 110 TIEPEBOTY MOJIUTHYCCKUX TEKCTOB
W3 pa3JIUYHbIX HICTOYHUKOB, B TOM 4yucie U3 marepuaioB CMU.

Llenpo 9TOM CTaThM SIBISICTCS M3YYCHHE XapaKTEPUCTUK M KOHIEHIIMK TMEepeBojia B 00JacTh
MOJUTHYECKUX TeKcToB B CMMU.

PesynbraTel wicciieioBaHUs MOKa3adM, YTO MEPEBOJ MOJUTUYECKUX TEKCTOB MIPAET Ba)KHYIO
poJIb B mepeaaue HHGOPMAIIMH O TEKYIITUX COOBITHUAX M TEHISHIIUAX MUPOBOM MOIUTHKHA. Kpome Toro,
OBLIIO YCTAHOBJIEHO, YTO KaU€CTBO IEPEBO/Ia MOKET CYIIICCTBEHHO BIUATH HA BOCIIPUATHE HH(POpMAITUT
YUTAaTEIIeM.

Metonel  HWCCIIEIOBaHUS:  CPAaBHUTEIBHO-COIOCTABUTENBHBIA  aHANW3.  METOmoIorus
MCCJICIOBaHMsI OCHOBaHA Ha JIUTEpaType IO TEOPHUH TEPEBOJA U SI3BIKO3HAHUIO C IIEJBI0 OICHKHU
TEOPETHUYECKUX aCIIEKTOB TEPeBOja MOJUTUYECKUX TEKCTOB, a TaKKEe Ha H3YYCHUHU Pa3IMIHBIX
MOJINTUYECKUX TEKCTOB, NIEPEBEACHHBIX Ha APYTHE SI3bIKK U omyOinkoBaHHbIX B CMU.

[ToryyeHHbIC pe3yIbTaThl KCCIEAOBAHMS MOTYT IIOMOYbB JIYYIIIE TIOHITh, KaK paboTaeT nepeBoy B
CMMU, kak MeHsIeTCsl BOCTIPUATHE HHPOPMAILIUK B 3aBUCUMOCTH OT CITOC00a €€ Iepeiayn U KaK MO>KHO
yay4qmuTh nHGopmaruio 11 6oee 3pPeKTUBHON KOMMYHHUKAIIUN C ayIATOPUCH.

Hayunas u mpakTudeckasi 3HA4UMOCTh padOThI 00YCIIOBIIEHBI aKTyaIbHOCTBIO MPOBEJICHHOTO B
CTaThe UCCIIEAOBAHUIO MECTa MEPEBO/IA MOTUTHYCCKUX TEKCTOB B CPEIICTBaX MacCOBOM MH(OpMaIuu
3aKJIFOYAETCS] B TOM, YTO B HEM IPHUBOJISATCS HOBBIC IaHHBIC M PEKOMEH/IAINH, KOTOPbIE MOTYT OBITh
TIOJIC3HBI JIJIS1 HAYYHOTO U MPAKTUYECKOTO IPUMEHEHHS B Pa3IUYHBIX chepax.

KiroueBble c¢jioBa: MoJuTHUKA, TUCKYPC, MOJIUTUKH, NoduTudeckue tekctol, CMU, HOBOCTH,
JKypHAJIbl, TEJICHOBOCTH, HH(OPMAIIMOHHBIE OIOJIETESHHU.
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WAYS OF TRANSMITTING VERBAL AGGRESSION IN MULTI-SYSTEM LANGUAGES
IN POLITICAL DISCOURSE (ON THE EXAMPLE OF PRE-ELECTION DEBATES)

Abstract: In this study, we examine verbal aggression during election debates conducted in
English, Kazakh and Russian. Using a variety of analysis methods, we examine the strategies used
by candidates, introducing a new term, “aggressogen,” to measure the level of aggression in different
language systems. Our results reveal a variety of audience responses influenced by cultural norms.
Verbal aggression used tactfully by candidates can lead to negative public perception. Cultural nuances
play a key role in the interpretation of such statements, highlighting the importance of considering
context when analyzing political discourse. The introduction of the term “aggressogen” not only
facilitates the study of linguistic and political aspects of the debate, but also provides meaningful
concepts for further research in the field of political communication and translation.
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